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ABOUT AUTOBYTEL INC. (NASDAQ: ABTL)

Autobytel is a media-centric company that is well positioned to capture the many high-growth opportunities that
exist today in the automotive Internet category, while delivering enhanced long-term value to shareholders.

Since launching the first car-buying Web site in 1995, Autobytel has helped millions of car shoppers and generated
billions of dollars in car sales for dealers. Today, MyRide.com, the company’s innovative, consumer-driven Web
site, meets the wide-ranging, auto-related needs and interests of Internet-savvy automotive consumers across the
automotive purchase and ownership lifecycle, while providing automotive marketers with new, value-added
opportunities to reach these consumers.

Autobytel generates revenue through online advertising and by providing automotive marketers with new car, used
car and specialty finance leads from consumers actively shopping for an automobile. The company is now focused
on three major revenue growth drivers, while also rationalizing its cost base.
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Capturing Multiple Revenue Opportunities

Leverage current positive industry trends in the used car market
Force in the used car market through MyRide.com and innovative dealer programs
Industry’s most expansive used car offering
Goal to grow used car leads to one-third of lead business from 10 percent today
Increase and diversify advertising base
Expand current focus to include local dealers, regional dealer associations and after market auto categories
Grow traffic and ad impressions
Initiate MyRide.com trial among consumers; enhance user engagement; transition traffic from legacy sites
to MyRide
Facilitate deeper navigation through the auto research and buying funnel to increase page views on high-
value advertising areas of the MyRide.com

Defined Path to Profitability

Long-term goal of GAAP profitability by end of 2008
Shorter-term goal of cash flow break even by the second quarter of 2008 (before working capital and
capital expenditure requirements)
Multi-pronged strategy
Successful marketing of MyRide.com to take advantage of significant marketplace opportunities
Expansion of automotive marketer relationships
Enhancement of technology infrastructure
Improved operational efficiency
3-5 year goal of $250-$300 million in annual revenues with 15-20% operating margins



LARGE AND FAST GROWING MARKET
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MYRIDE.COM: THE FUTURE OF THE AUTOMOTIVE INTERNET

Bridging the gap between traditional auto Web sites and traditional search engines, and removing the frustrations
commonly associated with them, MyRide.com is a unique vertical automotive experience that is designed to meet
consumers’ needs for pertinent, robust and integrated content in an intuitive and easy-to-use Web site. As the first
vertical search experience for the automotive marketplace, MyRide.com delivers relevant, well-organized search
results from across the Web, integrated with entertaining multi-media and user-generated content. Spanning the
complete automotive lifecycle from purchase and ownership to enhancement and enthusiasm, MyRide.com is a
“one-stop” shop for giving consumers access to the automotive information they want and need.

Leveraging the power of MyRide.com, the company plans to enhance its ability to connect its large auto
manufacturer and dealer network with a steady, diverse stream of exceptionally motivated, serious shoppers, while
also providing dealers and manufacturers with precision-targeted brand, advertising and product marketing
opportunities.

The company has undertaken a significant Internet-based consumer marketing program to generate buzz and drive
traffic to MyRide.com. Autobytel is tracking the real-time effectiveness of this campaign so that each marketing
dollar spent is measured against its ROI.

“Autobytel invented the ‘automotive Internet’ in
1995 — turning the car-buying process on its ear ...
Now, in 2007, the company is once again poised to
reinvent the automotive Internet.” — Greg Jarboe,
SearchEngineWatch.com, 2/07

“(MyRide) It's bold. It's innovative. | applaud
them.” — Tim Nelson of Kelly Blue Book, The
Orange County Register, 7/07

“JupiterResearch associate analyst Belis Aksoy
credits Autobytel for improving the state of
automotive websites, whether it's video or user-
generated content, through its new MyRide.” —
USAToday, 6/07

“... the company that introduced the Internet to

automotive retail just might reinvent today’s model.”
— Cliff Banks, Ward's Dealer Business, 6/07

FINANCIAL SUMMARY

Fourth Quarter 2007 Highlights ($ in millions, except per share data)

4Q 2007 3Q 2007 4Q 2006
Revenue from continuing operations $18.9 $21.9 $20.4
Net loss (4.4) (6.6) (7.3)
Net income (loss) per share $(0.10) $(0.05) $(0.17)
Cash and equivalents* 28.3 28.3 26.1
Debt 0 0 0

* Does not include $21.9 million received from the sale of the company’s AVV business in January 2008.

The information contained herein was obtained from the management of Autobytel Inc. and other sources. Except for the historical information, the matters discussed in
this document are forward-looking, the accuracy of which is subject to various risks and uncertainties. Please read Autobytel's most recent SEC filings for additional
information about the company and related risks.




